
Research Project: MKT 403
[bookmark: _Toc261124061]An Analysis Of The Susan G. Komen Race for the Cure Survey 

May 9, 2014
[bookmark: _Toc261124062]Presented by:
Samantha Bandasack
Bethany Emerson
Angie Huynh
Ciara Thyfault


Table of Contents
Executive Summary	3
Objectives	4
Methodology	6
Results- Demographics	7
Results- Motivation	16
Results- Awareness	23
Limitations	29
Conclusion and Recommendations	30
Appendix – Email Sent to Respondents	31
Appendix- Code Book	32
































[bookmark: _Toc261124063]
Executive Summary

	Over the past few months Barton Business School student researchers at Wichita State University developed a survey for the Susan G. Komen branch in Kansas. Susan G. Komen of Kansas has been experiencing decreasing number of participants in their annual Race for the Cure. After individual research groups developed questions for the Susan G. Komen Race for the Cure survey, professor Dean Headley complied the various surveys into one. He uploaded the survey into Qualtrics, then sent it out and received 340 responses. 
	
	Our research team analyzed three objectives at the end of the report. The three objectives were the demographics, motivation, and awareness of the race among the runner/walkers. These objectives were analyzed to find some answers as to why the numbers of participants in the race are decreasing.  

	Instead of studying the demographics, motivation, and awareness of the entire sample size, we analyzed the demographics, motivation, and awareness of runners/walkers respondents only. Also, we only analyzed the demographics, motivation, and awareness of runners/walkers in 2012 and 2013. Through the analysis of the demographics, motivation, and awareness of runners/walkers we discovered ways Susan G. Komen of Kansas could increase participation in the Race for the Cure.


· Build a donation allocation awareness campaign, because people are more likely to participate in the Race for the Cure if they know where the money is going. 

· Offer race registration fees to students attending colleges in order to get an increase in participation from 18-25 year olds. 

· Supporting breast cancer was the biggest motivating factor for runners/walkers to participate in the race.  Susan G. Komen should develop a marketing campaign that shows how their donation/participation is helping breast cancer patients and survivors. This type of emotional marketing campaign will increase the number of participants in the Race for the Cure. 

· Susan G. Komen of Kansas can build a targeted participation profile from the demographics found in the survey results. The targeted participant profile can include age, education, income, marital status, and gender. After building the targeted participant profile the organization can mail out marketing material to zip codes that fit Susan G. Komen’s targeted participant profile demographic.  

	There were a few limitations to the survey. First, the time window allotted to take the survey was small, if it were extended a week longer there could have been more results from the survey. Second, the sample size of the survey was smaller than anticipated and a majority of respondents were women. Lastly, respondents were allowed to skip questions, which caused errors in the survey results. 
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The Marketing Research class received the following prompt at the beginning of this research project. 
[image: ]
[image: C:\Users\d297q239\Pictures\WSU Logo\wsu_logo.jpg]

Breast cancer is a type of cancer where cells in the breast tissue divide and grow without normal control. Except for skin cancers, breast cancer is the most common cancer among women in the U.S.   Breast cancer knows no boundaries - be it age, gender, socio-economic status or geographic location. But there is hope. Thanks to heightened awareness, early detection, improved treatment methods and increased access to breast health services, people have a greater chance of survival than ever before.
Did you know that every major advance in the fight against breast cancer has been touched by Susan G. Komen for the Cure®? Komen for the Cure has provided more money for breast cancer research and community health programs than any entity besides the U.S. government. Komen for the Cure's goal is to "energize science to find the cures." Komen’s commitment to supporting life-saving research has never been stronger. Building on 27 years of funding research to find the causes and cures of breast cancer, Komen continues its important new focus on research that will speed the translation of discoveries into reductions in breast cancer mortality and/or incidence within the next decade and on addressing disparities in breast cancer across populations. 
The Kansas Affiliate of Susan G. Komen for the Cure® is dedicated to combating breast cancer at every front. Up to 75 percent of the Affiliate’s net income goes toward funding grants to local hospitals and community organizations that provide breast health education and breast cancer screening and treatment programs for medically underserved women. The remaining net income (a minimum of 25 percent) supports the national Komen Grants Program, which funds groundbreaking breast cancer research, meritorious awards and educational and scientific programs around the world. Participants in local fundraising events are critical to local and national efforts.  Also, local sponsorships are critical to our being able to support local breast cancer programs and national research grants. Individual and sponsor gifts help underwrite Race expenses and, along with entry fees and donations from Race participants, go directly toward funding breast cancer services and research. As a participant and/or sponsor of the Susan G. Komen Wichita Race for the Cure®, you invest in the lives of the people closest to you... the people of your community... your family, colleagues, neighbors and friends. 
The Susan G. Komen Wichita Race for the Cure® is the focus of this research effort.  There is a need to better understand the support base in the Wichita area.  Some of questions of interest include:
1. Why is the number of race participants trending downward in recent years?  Why is survivor participation down?  Are we losing more people or not gaining as many new people?
2. Is Race participation about helping fight the disease or remembering a loved one?
3. Is the 5K format still desirable?  Are there too many races in the area?
4. Are there other types of race formats that are of interest (color runs, full marathon, half marathon, etc)?
5. Are there other groups that should be targeted as runners (military, corporate, Greeks)?
6. What role does the economy play in race participation and/or contributions?
7. What are the demographics of participants re: age, gender, reason for participating, years participating, types of contributions, awareness of how dollars are spent, races participated in (Wichita, Hays, others), types of race participation (5K competitive, 5K non-competitive, One Mile Family Fun Walk, Sleep in for the Cure, Kids for the Cure)?  
                                                                                                                                                                                

After receiving the results from the survey, the researcher divided the questions into three categories to simplify the process of analyzing the data: demographics, motivation, and awareness. In order to find a correlation among the three objectives and participation we asked the following questions: 

· First, does the age, income, martial status, and gender effect whether a person participates in the Race for the Cure?
· Second, what motivates racers/walkers to participate in the Race for the Cure? 
· Lastly, does donation/campaign awareness increase the number of participations and donations to the Race for the Cure?
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Methodology 

	Assessing the reason why the number of participants in the Race for the Cure in Kansas has decreased is difficult for Susan G. Komen to determine without a proper research method. Susan G. Komen in Wichita, Ks have come to a point where they would like to learn why their participation is decreasing.  Is the decrease in participation due to the perception of the foundation or are there other factors? In order to find out this information the Susan G. Komen Kansas branch asked the market research class at Wichita State University for help. 

	The first step in addressing these objectives was to determine who had the information the student researchers needed. Dr. Headley and the market research class determined that there was no specific group that they wanted information from. The student researchers wanted information from a wide-range audience to different viewpoints of participants and non-participants. 

	The market research class was then spilt into several groups. Each group crated a survey that met the objectives set by the Susan G. Komen Kansas branch. The surveys were collected by Professor Dean Headley and combined into a single survey containing 53 questions. The survey used a variety of questioning techniques like the Likert scales and open-ended questions. 

	Once the survey was completed, it was put online using the Qualtrics software and was emailed out to Wichita State University Students, the Race for the Cure email list, and GoRun’s email list. The email included an explanation of why the person received the mail and how their responses would be used by the Susan G. Komen foundation. After reading the cover letter, the recipient could click on the link and be directed to the online survey. The responses of the survey were gathered and formatted by Qualtrics. On March 3, 2014 the email was sent to 3000-email address. Those who received an email had eight days to complete the survey before the window closed. Once the survey window was close, the market researchers received 340 completed emails. 

	After the survey window closed, Dr. Headley complied all the data and provided it to the class. Each research group downloaded the data through Blackboard and analyzed it using software provided by the university called Statistical Package for the Social Science (SPSS). 
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From the survey participants, 35.9% of them were women and 2.4% were men.  When looking further into why the women of the survey participated in the Susan G Komen Race For The Cure, the main reason was to support a survivor and another large reason was because the runners are a survivor of breast cancer.








































Most of the survey participants were in the age range of 51-55 years old.  Following, 6.18% of the participants were in the age range of 56-60.  Only one participant was over the age of 71.  We noticed that from 31 years old and up is when the partakers were taking part in the race because they are survivors.  Within the race participants ages 51-55, which had the highest number of participants (8.5%), 4.4% participated as a survivor, 1.18% participated to support, 0.6%  were remembering a loved one, 0.3% were a part of a sponsoring organization,0.3% wanted just to run a race, 1.47% were a part of a group, and 0.3% had other reasons.


























We also looked into what was the participants’ highest level of education. The majority (13.5%) had a 4-year bachelor’s degree.  Then, 6.47% had a 2-year associates degree.  Less than 1% had only finished some high school.  Within the participants with a 4-year bachelor’s degree we looked to see why they participated in the Susan G Komen Race for the Cure.  Most of them ran as a survivor of breast cancer.  The second most picked reason was to support a survivor.  Only 0.9% of the surveyors participated in the Race as a part of a sponsoring organization.































































































Also, we looked at the surveyor’s martial status.   The majority (27%) are married, while only 1.18% were living with a partner and 4.7% were widowed. With those participates who are married, most of them ran the Race as a survivor or to support a survivor.





After sorting through the data for the year 2013 Susan G Komen Race for the Cure, most of the participants are racing because they are a survivor, or to support a survivor.  Also, most of the participants are middle-aged married women with a bachelor’s degree.

The data from the year 2012 Susan G Komen Race for the Cure, 40.6% of the surveyors were female and 2.4% were male.  We looked at why the women participated and 13.5% were supporting a survivor, while 12.7% were a survivor themselves.

Most of the participants were ages 51-60.  There were very few that were older than 71 or younger than 25 years old.  For those in the age range 51-55, most of them ran the Race as a survivor or in order to support a survivor. 

We also asked what their highest level of education was, and most of them (13.5%) had a 4-year bachelor’s degree.  Surprisingly, the next highest level of education the participants had was a graduate’s degree. This was one of the only responses that strayed from what the previous participants answered.  7.4% had graduates degree, 5.6% had an associate’s degree and 5.6% had only some college education.  
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In regards to motivation for participation in the Race for the Cure we have concluded that the highest factor is to “benefit breast cancer research in general,” while the lowest factor to participate is “competing in a race.” There are many races in the Wichita area so it is no surprise that general competition of races would be a high motivation factor. These statistics are based on the survey as a whole.





In the “other” section comments include that the surveyors were not able to select all answers. As well as someone close to them, whether family member or close friend, had passed away and their motivation to compete was to honor their loved one.

Fortunately, overall experience for The Race for the Cure has been mostly satisfactory.

Our goal with this research project is to determine why exactly surveyors have selected “not likely at all,” with a rather large percentage chosen, to compete in following years.










THE FOLLOWING INFORMAITON:
· Wichita 2013 Race for the Cure
· Wichita 2012 Race for the Cure



Statistics above show the participation from 2013 and 2012 years in the Wichita Race for the Cure. Graphs with less information concludes that surveyors did not select certain categories. Both of the above graphs determine that highest motivation to participate is “as a supporter of a survivor.” 

“As a supporter of a survivor” still stands strong in highest category for these statistics as well.

 We can determine from the above graphs in this category that the highest motivation for benefiting breast cancer awareness is as a survivor.

In benefiting the community highest motivation factor is also as a survivor.





Finally, in 2013 and 2012 we can see a difference in motivation participation factors. 2013 as a survivor and 2012 to just to run in a race.

In conclusion, based on motivation alone our recommendation purposed is to advertise in hospitals using emotional appeal to reach out to survivors and supporters of survivors to participate in future races. Advertising techniques should ultimately address the need for survivors and supporters of survivors to compete in races to benefit breast cancer awareness and celebrate defeating their struggle.
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	Respondents who participated in the race as runners/walkers were asked where they think the money raised by Race for the Cure go? There were five choices the respondents had to choose from: 100% goes to the Susan G. Komen Foundation, 75% to national Susan G. Komen Foundation and 25% to local organization, 50% to national Susan G. Komen foundation and 50% to local organization, 25% to national Susan G. Komen and 75% to local organization, or 100% to local organization. The correct answer was 25% to national Susan G. Komen Foundation and 75% to local organization. In 2012, only 58 participants knew where the money actually goes and in 2013, only 51 participants knew the correct answer. However, all the runners/walkers that participated in the race should have know where the money from the Race for the Cure was going. 











	






















	The next result analyzed was question 26 in the survey. The survey asked respondents if they knew Susan G. Komen’s funding allocation prior to the survey. A majority of the runner/walker respondents were not aware of the money allocation. In 2012 and 2013, “Not Aware At All” had the highest responds. This finding raised red flags, because if a majority of runners/walkers do not know where funding allocation then there are probably a lot more people who do not know where the money is going.   





	After assessing the awareness level of runners/walkers, we looked at whether respondents would participate in the race if they knew that 75% of proceeds supported local organizations. The responds was extremely high and positive for 2012 and 2013. A majority of the respondents said they are extremely likely to participate in the Race for the Cure because the proceeds support local organizations. 

	The results revealed that Susan G. Komen of Kansas could capitalize on the awareness of funding to increase participation in the Race for the Cure. If more people knew exactly where the donated money was going then they are more likely to participate in the race. The results show a correlation between awareness and participation in the Race for the Cure. 





	Lastly, we analyzed whether awareness affects donation to Susan G. Komen.  Most of the respondents were neutral on the subject of donating money. In 2012, the highest number of respondents said they were in the middle of donating to Susan G. Komen even if they knew exactly what they were supporting. Again, in 2013, the highest number of respondents was neutral on the subject of donating more even if they knew exactly what they were supporting. 







	Furthering our analysis, we looked at whether a clear explanation of breast cancer screening would increase donation amongst runners/walkers. Again, respondents were neutral on the subject of donating. In 2012, 41 respondents said they were a 3 on the Likert scale meaning they are neutral on the subject of donating more even if breast cancer screening was clearly explained. The results of the question asked was similar to 2013, 48 respondents said they do not strongly agree nor strongly disagree with the question. 
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	There were a few limitations with the survey for Susan G. Komen Race for the Cure. The sample size of the survey was not as large as we thought it would be. There was only a sample size of 340 respondents. A majority of the respondents were women; this could be due to the fact that breast cancer affects women more than men. 

	Another limitation was the time frame of the survey. Respondents only had eight days to take the survey. This factor could have limited the sample; if the survey time window was a little longer then the sample size could have been larger. We could have had better results from the survey and the analysis could have been better. 

	Lastly, the survey allowed participants to skip some questions, which created errors in results. Some participants did not fully complete the survey as well. 
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	The results of survey helped answer the three objectives previous mentioned in the paper. First, the data helped answered the question does the age, income, martial status, and gender effect whether a person participates in the Race for the Cure? The data indicated that there was no correlation between demographics and participation. However, there were some similarities among the demographics in 2012 and 2013. The Susan G. Komen Foundation of Kansas can take the demographics and develop a targeted participant profile. Susan G. Komen could then take the developed target profile and send out Race for the Cure information to zip codes that have the same demographics as the targeted profile. 

	Also, the demographics revealed that a majority of participants fall under the Baby Boomer generation. In order to increase participation among the younger generation, Susan G. Komen should offer a student discount to 18 years old to 24 years old that are attending college. Since students are on a budget they can’t spend an outrageous amount of money on race registration fees. The student discount will be appealing to students on a budget. 

	Second, the results helped find what the biggest motivation was for participants who ran/walked in the Race for the Cure. The biggest motivation for runners/walkers was that they were supporting breast cancer research. We recommend that the Susan G. Komen Foundation of Kansas use a campaign that show the impact breast cancer research does for cancer patients and survivors. The campaign should allow the cancer patients and survivor tell their stories and how the Susan G. Komen Foundation has effect their lives. This type of campaign will pull at the people’s heart, thus increase participation because they will want to donate their time and money to the Susan G. Komen Foundation. 

	Lastly, the Susan G. Komen Foundation of Kansas can build a better campaign for donation awareness. From the analysis of the awareness results, we can see that people do not know where donations are allocated. The results also show that if people knew where donations were going, they are more likely to participate in the Race for the Cure. 
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From: Dean Headley, Associate Professor, Barton School of Business, Wichita State University
Sent: Thursday, March 20, 2014
To: 
Email Subject line: Komen Race for the Cure Survey

Hello!  

On behalf of the Kansas Affiliate of Susan G. Komen for the Cure®, current students in the Barton School of Business at Wichita State University are conducting research regarding the Race for the Cure events held in Kansas. This is your opportunity to help students, Kansas residents and breast cancer research. By completing the survey at the link below, you will be enhancing the classroom learning experience for students and insuring that your views are known to the Kansas Affiliate of Susan G. Komen for the Cure® Board of Directors.

Students have designed this survey to learn about your experiences and opinions regarding the Race for the Cure events held in Kansas each year.  This is an excellent opportunity to voice your opinions to the local Board of Directors of the Kansas Affiliate of Susan G. Komen for the Cure®.  By participating, you have the opportunity to sign-up to win a free registration to the September 27th Race for the Cure held in Wichita. Please click on the link below and share your opinions.
The survey will only take a few minutes and your individual responses are completely anonymous. Students will compile the results and report their findings to the Board of Directors and staff of the Kansas Affiliate of Susan G. Komen for the Cure® at end of the semester.

Please click on the link and complete the survey so your views are returned by Friday, March 28, 2014. Your participation and support will make a difference to students, area residents, and cancer research.  Thank you for taking the time to help with the learning process and to help fight breast cancer!

Thanks for helping,
	Dean Headley, Associate Professor
W. Frank Barton School of Business
Wichita State University
	Lindsay Smith, Executive Director
Kansas Affiliate of Susan G. Komen for the Cure® 
Wichita, Kansas

	
	










Survey link: https://wichitastate.qualtrics.com/SE/?SID=SV_5bvEHHn8Ch2q4ip
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Appendix- Code Book

Komen Race for the Cure Survey
CODE BOOK

1.	Had you heard of Susan G. Komen Race for the Cure before receiving this survey?
 1 Yes		2 No (go to 16)

2.	How did you first hear about the Susan G. Komen Race for the Cure?
1 Friends or Family/ Word-of-mouth
2 Radio 
3 Television
4 Sponsoring organization
5 Social Network
6 Email blast
7 Print Ad/ Flyer/ Poster
8 Can’t really remember
9 Other 2 OTHER


3.	Have you participated in past Susan G. Komen Race for the Cure events held in Wichita over the past 24 years?
	1 Yes (go to 4)	 	2 No (go to 3a)
			3a.  What is your reason for not participating in the Race for the Cure in Wichita?



				(go  to 16)
4.	More specifically, have you participated in the Race for the Cure event in Wichita in any of the years listed below?
	4a 2013 Wichita Race for the Cure		1 Yes 	 	2 No
	4b 2012 Wichita Race for the Cure		1 Yes		2 No
	4c 2011 Wichita Race for the Cure		1 Yes		2 No
	4d 2010 Wichita Race for the Cure		1 Yes		2 No
	4e 2009 Wichita Race for the Cure		1 Yes		2 No
	4f 2008 or earlier Wichita Race for the Cure	1 Yes		2 No 
										
5.	Did you participate in the Race for the Cure in Wichita in 2013?
	1 Yes (go to 5a)		2 No (go to 5c)
	
5a. What was the nature of your participation in the Susan G. Komen Race for the Cure?
			1 I ran/walked (go to 5b)
			2 I donated money only (go to 6)
3 I volunteered and helped with the race (go to 6)
4 I came to watch and support others (go to 6) 
				
5b.  As a runner/ walker, was your active participation in the Race: 
					1 As a survivor (go to 6)
					2 As a supporter of a survivor (go to 6)
					3 To remember a loved one (go to 6)
					4 As part of a sponsoring organization (go to 6)
					5 Just to run in a race (go to 6)
				6 As a volunteer (go to 6) 
				7 As part of an group/ team (go to 6) 
				8 Other                                                    (go to 6) 5b OTHER


	
	
5c.  What factors prevented you from participating in the race in 2013?
	(check all that apply)
		5c1 Bad weather
		5c2 Entry cost too high
		5c3 Family budget too tight				1 = Checked
		5c4 Participated in other races instead
		5c5 Didn’t know about the race in time
		5c6 No desire to participate
		5c7 Too far to travel
		5c8 Susan G. Komen Foundation policies

6.	Did you participate in the Race for the Cure in Wichita in 2012?
	1 Yes (go to 6a)		2 No (go to 6c)
	
6a. What was the nature of your participation in the Susan G. Komen Race for the Cure?
			1 I ran/walked (go to 6b)
			2 I donated money only (go to 7)
3 I volunteered and helped with the race (go to 7)
4 I came to watch and support others (go to 7) 
				
6b.  As a runner/ walker, was your active participation in the Race: 
					1 As a survivor (go to 7)
					2 As a supporter of a survivor (go to 7) 
					3 To remember a loved one (go to 7) 
					4 As part of a sponsoring organization (go to 7)
					5 Just to run in a race (go to 7) 
				6 As a volunteer (go to 7)
				7 As part of an group/ team (go to 7)
				8 Other                                                      (go to 7)6b OTHER


	6c.  What factors prevented you from participating in the race in 2012?
	(check all that apply)
		6c1 Bad weather
		6c2 Entry cost too high
		6c3 Family budget too tight				1 = Checked
		6c4 Participated in other races instead
		6c5 Didn’t know about the race in time
		6c6 No desire to participate
		6c7 Too far to travel
		6c8 Susan G. Komen Foundation policies












7.	Did you participate in the Race for the Cure in Hays, Kansas in 2013?
	1 Yes (go to 7a)		2 No (go to 7c)
	
7a. What was the nature of your participation in the Susan G. Komen Race for the Cure?
			1 I ran/walked (go to 7b)
			2 I donated money only (go to 8)
3 I volunteered and helped with the race (go to 8)
4 I came to watch and support others(go to 8) 
				
7b.  As a runner/ walker, was your active participation in the Race: 
					1 As a survivor (go to 8)
					2 As a supporter of a survivor (go to 8)
					3 To remember a loved one (go to 8) 
					4 As part of a sponsoring organization (go to 8) 
					5 Just to run in a race (go to 8) 
				6 As a volunteer (go to 8) 
				7 As part of an group/ team  (go to 8)
				8 Other                                                      (go to 8)   7b OTHER


	7c.  What factors prevented you from participating in the race in 2013?
	(check all that apply)
		7c1 Bad weather
		7c2 Entry cost too high
		7c3 Family budget too tight				1 = Checked
		7c4 Participated in other races instead
		7c5 Didn’t know about the race in time
		7c6 No desire to participate
		7c7 Too far to travel
			7c8 Susan G. Komen Foundation policies

8.	As best you can remember, how many times have you participated in past Race for the Cure events in Wichita?
	1 I have never participated in Wichita (go to 16) 
	2 1 - 3 times
	3 4 - 6 times
	4 7 - 9 times
	5 10+ times

9.	My motivation to participate in the Race for the Cure is: (check all that apply)
9-1 Susan G. Komen Foundation benefits me/ family directly
9-2 Susan G. Komen Foundation benefits someone I know
9-3 To help benefit breast cancer research in general		1 = Checked
9-4 To benefit the community
9-5 To compete in a race 
9-6 Other9-6 OTHER


10.	Which Race for the Cure event do you personally typically enter?
	1 5k competitive
	2 5k non competitive
	3 one mile family fun walk
	4 sleep in for the cure
	5 kids for the cure

11.	How would you rate your overall experience with past Race for the Cure events?
Not satisfied	1	 2	 3	 4	 5	 Extremely satisfied


12.	How important is for you to participate in Susan G. Komen Race for the Cure?
Not important 	1 	2 	3 	4 	5	 Extremely important

13.	Why is it important for you to support the Susan G. Komen Race for the Cure?
	



14.	If you have participated before, what did you like the most about the Susan G. Komen Race for the Cure?





15.	What aspect of the Susan G. Komen Race for the Cure is most meaningful to you?





16.	How likely are you to participate in the Race for the Cure in Wichita this year on September 27th ?
	Not at all Likely				    Very Likely
		1	2	3	4	5	6	7		

Please indicate the level of importance to you for each of the following when considering whether to participate in the Race for the Cure.			
							Very				Not at all
							Important			Important	
	17. Time of year the race is held		     1	     2	     3	     4	     5
	18. Cost to register/ participate		     1	     2	     3	     4	     5
	19. General state of the economy		     1	     2	     3	     4	     5
	20. Knowledge of the race			     1	     2	     3	     4	     5		
	21. Weather conditions at race time  	 	     1	     2	     3	     4	     5
	22. Where the race is held/ race course	     1	     2	     3	     4	     5
	23. How the proceeds benefit the community     1	     2	     3	     4	     5	
	24. Susan G. Komen Foundation policies 	     1	     2	     3	     4	     5

25.	Where do you believe the money raised by the Race for the Cure goes to?
	1 100% to national Susan G. Komen Foundation 
	2 75% to national Susan G. Komen Foundation, 25% to local organization
	3 50% to national Susan G. Komen Foundation, 50% to local organization
	4 25% to national Susan G. Komen Foundation, 75% to local organization
	5 100% to local organization

26. The Kansas Affiliate of the Susan G. Komen foundation allocates 75% of their funds locally- for education, screening and community outreach.  The remaining 25% supports the national Komen Grants Program, which funds research, awards and educational programs around the world.  Prior to this survey, how aware were you of this funding allocation?
	Very Aware					Not Aware at All
			1	2	3	4	5	6	7  

27.	How likely are you to participate knowing that 75% of the proceeds from the Wichita race stays in Kansas?
Not likely 	1 	2 	3 	4 	5   Extremely likely 	6 No opinion

28.	How likely are you to participate in the Race for the Cure now as opposed to before their relationship with Planned Parenthood was clarified?
Not likely 	1 	2 	3 	4 	5   Extremely likely 	6 No opinion

29.	What time of year do you prefer to run races?
1 Spring		2 Summer	3 Fall		4 Winter

Please rate the following race types regarding their appeal to you as a participant.
				Very				Not at all
				Appealing			Appealing	
30. Kids race/walk	1	 2	 3	 4	 5
31. 1 Mile Walk/Run       	1	 2	 3	 4	 5 
32. Color Runs		1	 2	 3	 4	 5 
33. 5K race                	1	 2	 3	 4	 5  
34. 10K race               	1	 2	 3	 4	 5  
35. Half Marathon      	1	 2	 3	 4	 5  
36. Full Marathon         	1	 2	 3	 4	 5 
37. Triathlon		1	 2	 3	 4	 5 
38. Cycling race		1	 2	 3	 4	 5 

39.	How many races of all types did you participate in 2013 in the Wichita area? 


Please indicate your level of agreement with the following statements.

40.	I look forward to the Race for the Cure event each year and plan for it accordingly.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion
 
41.	I would be more inclined to make an additional donation to the Race for the Cure if I knew more about what my dollars were supporting.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion

42.	In my experience, general public awareness of the “Race for the Cure” is high.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion

43.	Economic conditions have affected my decision to participate/ donate to the Race for the Cure in recent years.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion

44.	The benefits to the community of signing up for the race are clearly explained in race promotional materials.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion

45.	If the cost of breast cancer screening that the Race supports were clearly explained, I would be inclined to make an additional donation to pay for all or some fraction of the screening.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion

46.	A “celebrity” spokeswoman who has been personally affected by breast cancer would help put a face on the cause and motivate me more to participate.
Strongly Agree	1	2	3	4	5	Strongly Disagree	6  No Opinion
Just a few final questions.

47.	Are you:	1 Male		2 Female

48.	Which category includes your current age?

  1 15 or younger
  2 16 - 20
  3 21 - 25
  4 26 - 30
  5 31 - 35
  6 36 - 40
  7 41 - 45
  8 46 - 50
  9 51 - 55
10 56 - 60
11 61 - 65
12 66 - 70
13 71 or older
14 Prefer not to answer


49.	What is the highest level of education you have completed?
	1 Some High School
	2 High School Graduate/GED
	3 Vocational/Technical School
	4 Some College
	5 2-Year College (Associates)
	6 4-Year College (Bachelors)
	7 Some Graduate Studies
	8 Graduate Degree


50.	Including yourself, how many people live in your household?   		   in the household

51.	What is your current marital status?
	1 Single, never married
	2 Married
	3 Living with Partner
	4 Separated/Divorced
	5 Widowed

52.	Which of the following categories includes your annual household income?
	
  1 Less than $30,000
	  2 $30,000-$49,999
	  3 $50,000-$69,999
	  4 $70,000-$89,999
	  5 $90,000-$109,999
	  6 $110,000-$129,999
	  7 $130,000-$149,999
	  8 $150,000-$169,999
	  9 $170,000-$189,999
	10 $190,000-$209,999
	11 $210,000 or more
	12 Prefer not to answer



53.	What is your residential zip code?                     		 residential zip code

54.  If you would like to be entered to win a free Race for the Cure entry voucher and t-shirt please leave your email address below.




Thank you for taking time to help!








Women Participants
as a survior	as a supporter of a survivor	to remember a loved one	as part of a sponsoring organization	just to run the race	as part of a group/team	other	0.393	0.254	0.107	0.025	0.049	0.123	0.049	2012: Age 
21-25	26-30	31-35	36-40	41-45	46-50	51-55	56-60	61-65	66-70	71 or older	2.0	6.0	14.0	7.0	14.0	14.0	28.0	24.0	19.0	5.0	3.0	2013: Age
21-25	26-30	31-35	36-40	41-45	46-50	51-55	56-60	61-65	66-70	71 or older	3.0	4.0	9.0	10.0	17.0	16.0	29.0	21.0	16.0	4.0	1.0	2012: Education
Some High School	High School Graduate/GED	Vocational/Technical School	Some College	2-Year College (Associates)	4-Year College (Bachelors)	Some Graduate Studies	Graduate Degree	2.0	8.0	10.0	19.0	19.0	46.0	7.0	25.0	2013: Education
Some High School	High School Graduate/GED	Vocational/Technical School	Some College	2-Year College (Associates)	4-Year College (Bachelors)	Some Graduate Studies	Graduate Degree	1.0	6.0	8.0	15.0	22.0	46.0	7.0	25.0	2012: Martial Status
Single, never married	Married	Living with Partner	Separated/Divorced	Widowed	12.0	94.0	3.0	19.0	8.0	2013: Martial Status
Single, never married	Married	Living with Partner	Separated/Divorced	Widowed	12.0	93.0	4.0	16.0	5.0	
Motivation	Benefits me/family directly	Benefits someone I know	Benefits breast cancer research in general	Benefits the community	Compete in a race	Other	5.9	7.9	42.4	4.4	4.1	4.4	

Overall Experience	Not Satisfied	Somewhat Dissatisfied	Indifferent	Somewhat Satisfied	Extremely Satisfied	0.9	1.5	7.1	26.2	29.4	

Likeliness to Participate Next Year	Not likely at all	Unlikely	Somewhat unlikely	Unsure	Somewhat likely	Likely	Very likely	11.8	4.4	2.4	5.6	8.200000000000001	9.4	0.0	
Benefits me/family directly
1 As a survivor	2 As a supporter of a survivor	3 To remember a loved one	7 As part of a group/team	8 Other	0.272727272727273	0.454545454545454	0.0909090909090909	0.0909090909090909	0.0909090909090909	
Benefits me/family directly
1 As a survivor	2 As a supporter of a survivor	7 As part of a group/team	0.363636363636364	0.545454545454545	0.0909090909090909	
Benefits someone I know
1 As a survivor	2 As a supporter of a survivor	3 To remember a loved one	4 As part of a sponsoring organization	7 As part of a group/team	0.0833333333333333	0.416666666666667	0.0833333333333333	0.0833333333333333	0.333333333333333	
Benefits someone I know
1 As a survivor	2 As a supporter of a survivor	3 To remember a loved one	4 As part of a sponsoring organization	7 As part of a group/team	0.0769230769230769	0.461538461538462	0.153846153846154	0.0769230769230769	0.230769230769231	
Benefit breast cancer reserach in general
1 As a survivor	2 As a supporter of a survivor	3 To remember a loved one	4 As part of a sponsoring organization	5 Just to run in a race	7 As part of a group/team	8 Other	0.445652173913044	0.239130434782609	0.0978260869565217	0.0217391304347826	0.0760869565217391	0.0760869565217391	0.0434782608695652	
Benefits breast cancer awareness in general
1 As a survivor	2 As a supporter of a survivor	3 To remember a loved one	4 As part of a sponsoring organization	5 Just to run in a race	7 As part of a group/team	8 Other	0.351063829787234	0.319148936170213	0.138297872340426	0.0106382978723404	0.0638297872340425	0.106382978723404	0.0106382978723404	
Benefit the community
1 As a survivor	2 As a supporter of a survivor	4 As part of a sponsoring organization	5 Just to run in a race	7 As part of a group/team	0.333333333333333	0.222222222222222	0.111111111111111	0.111111111111111	0.222222222222222	
Benefits the community
1 As a survivor	2 As a supporter of a survivor	4 As part of a sponsoring organization	5 Just to run in a race	7 As part of a group/team	0.333333333333333	0.222222222222222	0.222222222222222	0.111111111111111	0.111111111111111	
Compete in a race
1 As a survivor	3 To remember a loved one	5 Just to run in a race	7 As part of a group/team	0.4	0.2	0.2	0.2	
Compete in a race
1 As a survivor	2 As a supporter of a survivor	5 Just to run in a race	7 As part of a group/team	0.222222222222222	0.222222222222222	0.444444444444444	0.111111111111111	
2012: Where Participants Think Money Raised by the Race for the Cure Goes 
1 100% to national Susan G. Komen Foundation	2 75% to national Susan G. Komen Foundation, 25% to local organization	3 50% to national Susan G. Komen Foundation, 50% to local organization	4 25% to National Susan G. Komen Foundation, 75% to local organization	5 100% to local organization	18.0	32.0	21.0	58.0	7.0	# of Participants
2013: Where Participants Think Money Raised by the Race for the Cure Goes
1 100% to national Susan G. Komen Foundation	2 75% to national Susan G. Komen Foundation, 25% to local organization	3 50% to national Susan G. Komen Foundation, 50% to local organization	4 25% to National Susan G. Komen Foundation, 75% to local organization	5 100% to local organization	18.0	30.0	24.0	51.0	7.0	# of Participants 
2012: Awareness of Proceeds Allocation 
1  Very Aware	2	3	4	5	6	7  Not Aware at All	24.0	15.0	12.0	12.0	17.0	20.0	36.0	2013: Awareness of Proceeds Allocation
1  Very Aware	2	3	4	5	6	7  Not Aware at All	22.0	17.0	9.0	15.0	12.0	22.0	33.0	2012:Likelihood to Participate in Race Knowing Proceeds Support Local  
1  Not likely	2	3	4	5  Extremely likely	4.0	1.0	5.0	24.0	93.0	2013: Likelihood to Participate in Race Knowing Proceeds Support Local
1  Not likely	3	4	5  Extremely likely	2.0	5.0	24.0	87.0	2012: Likelihood of Donating if Participants Knew What Exactly They Are Supporting 
1- Strongly Agree	2	3	4	5  Strongly Disagree	19.0	26.0	33.0	19.0	16.0	2013: Likelihood of Donating if Participants Knew What Exactly They Are Supporting
1- Strongly Agree	2	3	4	5  Strongly Disagree	20.0	22.0	34.0	17.0	17.0	2012: If Breast Cancer Screening Explained Clearly Participants Would Donate More 
1- Strongly Agree	2	3	4	5  Strongly Disagree	11.0	20.0	41.0	14.0	20.0	2013: If Breast Cancer Screening Explained Clearly Participants Would Donate More
1- Strongly Agree	2	3	4	5  Strongly Disagree	9.0	21.0	48.0	14.0	15.0	May 9, 2014	Market Research Project	Page 29
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